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COPYWRITING REQUIREMENTS BRIEF 
Contact: Name
Company: Name
Website: www.
Date: 00/00/00
What are you?
Describe what kind of company you are (e.g., family-run construction firm, independent consultancy). Keep it simple — not the full, service list.

What do you do?
In one sentence, describe what you make, sell, or offer.

Who do you do it for / your target market?
Provide a breakdown of the customers you serve and, if different, the customers you want to attract.
Why do people choose you?
The main reasons they pick you over others.
What problem(s) do you solve for your customers?
What is the pain point or frustration you remove?

What are your three primary USPs (unique selling points)?
Avoid generic phrases like “excellent customer service” — be specific.

List three of your competitors’ websites

• Competitor/website 1
• Competitor/website 2
• Competitor/website 3

What is your mission statement?
If you don’t have one, we can define it together.

Where are your customers located?
List cities, countries or regions.

What are the key messages you want to drive home?
Include your product/service benefits, brand promises, and key information.

Do you want to explore any bold or original creative concepts?
If you’re open to a game-changer, note it here.

How big is your company?

· Offices: 

· Staff: 

· Locations: 

· Established: 

What action do you want visitors to take after engaging with your content?
(Your “call to action”)
· Pick up the phone
· Submit an enquiry form
· Register / sign up
· Buy a product
· Other: ___

Would you consider running an offer or promotion?
Especially helpful if launching something new.

How would you like your brand image to be perceived?
Friendly, professional, trustworthy, quirky, corporate…

Do you have any awards or accreditations worth highlighting?
Yes / no. These build credibility and trust.

Do you have testimonials or reviews available?
These can significantly improve conversions.

For websites: do you have specific keywords or search phrases in mind?
Think about what customers would type into Google to find you. (I can help refine these.)

What tone of voice / style should the copy take?
Friendly, informal, corporate, humorous… Consider what reflects your brand best.

If writing for a website, what pages are required?
We can decide these during a consultation. 
For help, call Jim on 07770 988880.
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